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Abstract 
The Consumer Protection Act, 2019 marks a significant shift in the Indian 
legal system by bolstering consumer rights and addressing emerging 
problems in the digital era. Product liability, e-commerce regulation, and the 
establishment of a Central Consumer Protection Authority (CCPA) to oversee 
consumer rights are all covered by the law, which supersedes the Consumer 
Protection Act of 1986. In order to compare India’s consumer protection 
system to international best practices, this paper examines the Act’s salient 
aspects and takes inspiration from other jurisdictions. This research 
identifies areas of agreement and difference between the Act and regulations 
like the General Data Protection Regulation (GDPR) of the European Union 
and the Federal Trade Commission Act of the United States. Notably, India’s 
e-commerce regulations are similar to those in countries like the European 
Union, placing a strong emphasis on consumer permission, openness, and 
grievance procedures. Global trends in combating deceptive advertising, 
unfair commercial practices, and data privacy are also reflected in the Act. 
Nonetheless, there are still issues with consumer knowledge and 
compliance, as seen in a number of global scenarios. Strong enforcement 
measures are emphasised in nations like Australia and Canada, which India 
might adopt to improve compliance. 
Keywords: Consumer Protection Reforms, Regulatory Evolution, Digital 
Consumer Protection, 2021 Consumer Protection Policies, Past Consumer 
Protection Framework, Data Privacy 
 
1. Introduction 
In India, protecting consumer rights has advanced significantly with 
the passage of the Consumer Protection Act, 2019. This law, which 
replaced the outmoded Consumer Protection Act of 1986, tackles the 
issues brought on by the digital economy’s rapid evolution, the 
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emergence of e-commerce platforms, and the complexity of 
consumer marketplaces.1 
Despite having its roots in Indian law, the Act is inspired by worldwide 
best practices and offers insightful information from other countries 
that have influenced its provisions. The Consumer Protection Act of 
2019 has a strong focus on responsibility, openness, and consumer 
empowerment. The frameworks of consumer protection laws in 
nations like the US, the European Union, and Australia align with these 
aims.2 For example, the Indian Act’s creation of the Central Consumer 
Protection Authority (CCPA) is modelled after regulatory agencies that 
effectively monitor market practices and deal with unfair trade 
practices, such as the Federal Trade Commission (FTC) in the United 
States and the Consumer Affairs Agencies in Australia. The interests 
of corporations and consumers are balanced thanks to this regulatory 
scrutiny. E-commerce regulation is one important area where insights 
from other jurisdictions are apparent. Strict regulations, such as the 
General Data Protection Regulation (GDPR), have been in place for a 
long time in nations like the European Union to safeguard internet 
buyers. In a similar vein, the Consumer Protection Act of 2019 
includes regulations to guarantee fair trade practices and handle 
complaints in the online marketplace.3 These regulations include 
clauses pertaining to unambiguous product disclosures, refund 
guidelines, and protections against deceptive advertising. India’s 
dedication to promoting a consumer-friendly digital economy is 
demonstrated by this conformity to international standards. 
Additionally, the inclusion of alternative dispute resolution 
mechanisms, such as mediation, is another progressive feature of the 
Act influenced by global practices. In jurisdictions like Singapore and 
the UK, mediation has been instrumental in reducing litigation costs 
and expediting dispute resolution. By incorporating mediation centers 
into the Indian consumer grievance redressal framework, the Act 

 
1 Hariom Gupta & Amit Singh, The Consumer Protection Act, 2019: A 

Comparative Analysis of Legislative Frameworks in India and Other 
Jurisdictions, (2024) 4(2) International Journal of Criminal, Common and 
Statutory Law 155–162. 

2 Khune B. Shakuntala & Kuldip Singh, Benchmarking the Indian Consumer 
Protection Act, 2019 Against International Standards (2023) (unpublished 
manuscript, IJIEMR). 

3 OECD, Consumer Policy Guidance (OECD Publishing, 2025). 
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makes dispute resolution more accessible and efficient for 
consumers and businesses alike.4 
Additionally, the Act fortifies regulations pertaining to product 
responsibility, making producers, retailers, and service providers 
liable for subpar goods and services. This is consistent with the tenets 
of US consumer laws, which uphold stringent guidelines for product 
liability in order to safeguard the interests of consumers. These 
clauses guarantee that businesses uphold strict safety regulations 
and give quality control top priority. 
Notwithstanding its progress, the Act also identifies areas that require 
improvement, especially in the application of consumer protection in 
cutting-edge fields like artificial intelligence and international e-
commerce.5 Through progressive rules, nations like the European 
Union and Japan have started to address these issues. India can 
improve its legal frameworks and foresee future consumer difficulties 
by continuing to learn from similar places. 
The objective of the research is to analyze the provisions of the India’s 
Consumer Protection Act, 2019 in light of global best practices, 
identifying strengths and areas for improvement. This study seeks to 
explore how lessons from international jurisdictions can inform and 
enhance consumer rights protection, dispute resolution 
mechanisms, and regulatory frameworks within India.6 
By comparing the Indian Act with consumer protection laws from 
leading jurisdictions such as the United States, European Union, and 
Australia, the research aims to evaluate the Act’s alignment with 
global trends, particularly in areas such as e-commerce, product 
liability, and consumer empowerment. This comparative approach 
intends to highlight innovative practices adopted abroad, such as 
alternative dispute resolution systems, robust penalties for unfair 

 
4 Directive 2005/29/EC of the European Parliament and of the Council 

concerning Unfair Business-to-Consumer Commercial Practices, (2005) 
OJ L 149/22. 

5 Sidharth Joshi, Effectiveness of the Consumer Protection Act, 2019, (2022) 
3 International Journal of Legal Science and Innovation 493–506. 

6 Ramesh Sakunaveeti, Guardians of the Consumer: A Comparative Analysis 
of Consumer Protection Laws Across Countries, (2023) 3 Journal of Legal 
Subjects 28–32. 
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trade practices, and measures for addressing cross-border e-
commerce issues.7 
Additionally, the study aims to provide actionable recommendations 
for policymakers to refine the implementation of the Act, ensuring it 
remains adaptive to evolving consumer needs. By drawing on global 
experiences, the research strives to contribute to the development of 
a more effective consumer protection framework that upholds 
consumer rights and fosters trust in the marketplace. 
 
2. Evolution and Historical Context of Consumer Welfare Laws: 
Lessons from International Jurisdictions 
Consumer welfare laws have evolved as a response to the dynamic 
interplay between market forces, societal expectations, and 
government intervention. Their development reflects the need to 
balance the interests of consumers and producers while fostering fair 
competition and innovation. This narrative explores the historical 
trajectory of consumer welfare laws and the lessons drawn from 
international jurisdictions, underscoring the global trends and local 
adaptations that shape contemporary regulatory frameworks. 
(a) Early Roots of Consumer Protection 
Laws pertaining to consumer welfare have their roots in traditional 
customs and commercial practices that were intended to promote 
equity in business. Basic laws against deception, adulteration, and 
market exploitation were established by ancient societies such as 
Mesopotamia, Egypt, and Rome. The Edictum de Pretis Rerum 
Venalium, for example, was created by the Roman legal system to 
regulate prices and guarantee the continued availability of 
necessities.8 The need to preserve economic justice and social 
stability motivated these early actions. 
Consumer protection underwent a sea change throughout the 
Industrial Revolution in the 18th and 19th centuries. Urbanisation and 
the quick growth of industrial production created additional 
problems, such as monopolistic practices, subpar products, and 

 
7 Hariom Gupta & Amit Singh, The Consumer Protection Act, 2019: A 

Comparative Analysis of Legislative Frameworks in India and Other 
Jurisdictions, (2024) 4 International Journal of Criminal, Common and 
Statutory Law 155–162. 

8 A. T. Markose, Consumer Protection and the Role of Law, 12 J. Indian L. Inst. 
345, 347–50 (1970). 
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misleading advertising. Legislative responses and organised 
consumer movements emerged at this time. For example, the 
foundation for contemporary consumer law was laid by England’s 
Sale of Goods Act 1893, which codified the rights of both customers 
and sellers.9 
(b) Modern Consumer Welfare: The Post-War Era 
The growth of global trade and the rise of consumerism in the middle 
of the 20th century signalled the beginning of a new era in consumer 
welfare legislation. Increased mass production and consumption 
brought about by the post-World War II economic boom made stricter 
laws necessary to safeguard consumers. The Federal Trade 
Commission (FTC) was established in 1914, indicating a commitment 
to preventing unfair trade practices in the United States. Nonetheless, 
there were notable developments in the 1960s and 1970s, such as 
President John F. Kennedy’s Consumer Bill of Rights, which placed a 
strong emphasis on choice, safety, knowledge, and the ability to be 
heard. 
Similarly, European Union countries adopted comprehensive 
consumer protection measures during this era. The European Union 
Economic Community (EEC), the precursor to the European Union, 
incorporated consumer welfare as a fundamental principle. The 
Directive on Consumer Protection in the Indication of Prices (1978) 
and subsequent directives laid the foundation for harmonized 
consumer protection across member states10. 
(c) International Jurisdictions: Pioneering Approaches 
International jurisdictions have contributed significantly to the 
evolution of consumer welfare laws, often setting benchmarks for 
others to emulate. 
i. United States: The U.S. model emphasizes a combination of 

federal and state-level regulations to address consumer issues. 
The FTC Act and the Magnuson-Moss Warranty Act are notable 
examples. Additionally, the U.S. courts have played a pivotal 
role in shaping consumer law through landmark judgments, 

 
9 UN Conference on Trade and Development, United Nations Guidelines for 

Consumer Protection, UN Doc TD/RBP/CONF.9/9 (2015). 
10 Ralph Nader, Unsafe at Any Speed: The Designed-In Dangers of the 

American Automobile, 3–10 (Grossman Publishers, New York, 1965). 



Review of the Consumer Protection Act, 2019 … Chatterjee & Singh 

CUKLR Vol. 5 (2025)  40 

particularly in antitrust cases that reinforce the importance of 
competitive markets for consumer welfare. 

ii. European Union: The European Union has been a trailblazer in 
adopting a unified approach to consumer protection. The 
European Union Consumer Rights Directive and the General 
Data Protection Regulation (GDPR) exemplify its commitment 
to safeguarding consumer interests, particularly in the digital 
age. The GDPR, in particular, has set global standards for data 
privacy and consumer rights in the context of digital services. 

iii. Japan: Japan’s consumer protection framework emphasizes 
collaboration between government agencies and consumer 
organizations. The Consumer Contract Act (2000) and the 
establishment of the Consumer Affairs Agency reflect a 
proactive approach to addressing emerging challenges, such as 
fraudulent schemes and online scams.11 

iv. India: India offers a unique perspective as a developing 
economy balancing rapid economic growth with consumer 
rights. The Consumer Protection Act of 1986, later replaced by 
the Consumer Protection Act of 2019, underscores India’s 
commitment to modernizing its legal framework. The 2019 Act 
introduced provisions for e-commerce and alternative dispute 
resolution mechanisms, aligning with global trends. 

 
3. Lessons from International Jurisdictions 
The evolution of consumer welfare laws in various jurisdictions 
provides valuable lessons for policymakers and stakeholders: 
a) Adaptability to Emerging Challenges: The rapid pace of 

technological innovation demands adaptable legal frameworks. 
For instance, the European Union’s GDPR addresses privacy 
concerns in the digital age, while India’s 2019 Act incorporates 
provisions for e-commerce. Policymakers must remain vigilant to 
emerging threats, such as AI-driven scams and algorithmic 
biases. 

b) Harmonization vs. Localization: The European Union’s 
harmonized approach contrasts with the U.S.’s decentralized 
model, highlighting the importance of tailoring regulatory 

 
11 Norbert Reich, Understanding EU Consumer Law, 5–9 (Inters entia, 

Cambridge, 2009) 
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strategies to local contexts. While harmonization fosters 
consistency, localized laws can address specific cultural and 
economic nuances. 

c) Public Awareness and Engagement: Effective consumer 
protection requires an informed and empowered public. Japan’s 
emphasis on consumer education and collaboration between 
stakeholders serves as a model for fostering awareness and 
participation. 

d) Integration of Technology: As markets increasingly operate 
online, integrating technology into regulatory frameworks is 
essential. Digital platforms should be held accountable for 
ensuring fair practices, transparency, and consumer rights. 

The evolution of consumer welfare laws reflects the enduring quest for 
equitable and efficient markets. By examining the historical context 
and international approaches, it becomes evident that robust 
consumer protection is integral to sustainable economic growth and 
societal well-being. As globalization and technology continue to 
reshape markets, the lessons from diverse jurisdictions offer valuable 
insights into crafting resilient and forward-looking regulatory 
frameworks. Policymakers must strike a balance between fostering 
innovation and safeguarding consumer interests, ensuring that the 
laws of today meet the challenges of tomorrow. 
 
4. The Consumer Protection Act, 2019 
In order to protect consumers’ interests and strengthen their rights in 
a dynamic economy, India passed the historic Consumer Protection 
Act, 2019. This new law, which replaces the previous Consumer 
Protection Act of 1986, tackles contemporary consumer issues, 
especially those brought on by digital transactions, e-commerce, and 
deceptive advertising. It places a strong emphasis on safeguards 
against unfair trade practices, consumer rights, and efficient 
grievance redressal procedures. The creation of the Central 
Consumer Protection Authority (CCPA), which has the authority to 
look into, control, and punish consumer rights infractions, is one of 
the Act’s main features. In order to ensure speedier grievance 
resolution, the Act also establishes Consumer Dispute Redressal 
Commissions (CDRCs) at the district, state, and federal levels to 
streamline the dispute resolution process. In order to promote 
cooperative settlements, it also adds mediation clauses. The law 
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guarantees responsibility for product quality, delivery schedules, and 
reasonable prices, and it specifically addresses e-commerce 
platforms. Additionally, it brings strict measures against deceptive 
advertising, holding manufacturers and endorsers accountable for 
any inaccurate claims. The Act ensures increased consumer 
awareness and empowerment by acknowledging the significance of 
transparency and clearly defining unfair contracts and unfair trade 
practices. The Consumer Protection Act of 2019 is a major step in 
building a strong framework that is focused on the needs of 
consumers by tackling the issues brought about by digital innovations 
and changing market practices. Along with bolstering consumer 
rights, it also promotes fair trade and ethical corporate practices by 
building consumer-business trust. The Act is well-positioned to 
improve consumer welfare and guarantee fairness in the marketplace 
thanks to its extensive provisions.12 
4.1 Key Provision of the Consumer Protection Act, 2019: An Analysis 
(a) Establishment of CCPA 
A comprehensive law created to protect Indian customers’ rights is 
the Consumer Protection Act, 2019. It seeks to guarantee that 
companies fulfil their legal duties to their clients and to give 
consumers greater protection and recourse against unfair trade 
practices. In order to address the difficulties that consumers confront 
in the contemporary marketplace—particularly with the growth of e-
commerce and digital transactions—the Act superseded the 
Consumer Protection Act of 1986 and made several important 
improvements. 

The Central Consumer Protection Authority (CCPA), which acts as a 
regulatory authority to safeguard and advance consumer rights, is one 
of the Act’s main elements. When unfair trade practices, deceptive 
advertising, or violations of consumer rights occur, the CCPA has the 
authority to act on its own initiative. The authority has the power to 
order producers, retailers, or service providers to resolve complaints 
from customers, launch enquiries, and enforce sanctions for non-
compliance. 
The CCPA is tasked with monitoring and regulating advertisements to 
prevent misleading claims and unfair practices. For example, it has 

 
12 Tracing the Evolution of Consumer Rights: From Ancient Manuscripts to 

Modern Laws, Law Notes (The Law Institute). 
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the power to ban false or deceptive advertisements, particularly those 
that exploit consumers’ vulnerabilities. It also has the authority to 
recall unsafe or hazardous goods or services that may pose a risk to 
public health and safety. The establishment of the CCPA is a 
significant step toward empowering consumers by providing a 
mechanism to directly address their grievances and protect their 
interests.13 
The expanded rights of customers are another significant aspect of the 
2019 Consumer Protection Act. A number of consumer rights are 
defined and acknowledged by the Act, such as the right to information, 
the ability to make one’s own decisions, the right to safety, the right to 
be heard, and the right to pursue remedy. It emphasises consumer 
protection in the digital age by holding online retailers and e-
commerce platforms responsible for the products and services they 
offer. Additionally, the Act creates national, state, and district 
consumer complaints redressal commissions. These commissions 
are intended to offer a quick and effective way to address customer 
complaints. Consumers can now seek justice more quickly thanks to 
the simplification of the complaint and judgement delivery processes. 
The creation of the National Consumer Helpline (NCH), which acts as 
a one-stop shop for consumers to voice complaints, get advice, and 
get support, is another crucial clause. Additionally, the Act makes it 
possible for customers to electronically file complaints, which makes 
grievance redressal faster and easier. 
In addition to acknowledging the growing importance of e-commerce, 
the Consumer Protection Act of 2019 adds requirements to regulate 
online companies. It requires e-commerce platforms to make all 
information about the products and services they provide, such as the 
total cost, terms of service, and details about manufacturers and 
sellers, readily available. Customers are able to make well-informed 
purchasing decisions thanks to this transparency.14 
Thus, the Consumer Protection Act, 2019 improves the rights and 
protection of Indian consumers by creating the CCPA. The goal of the 
law is to establish a just economy where customers are empowered, 
their complaints are promptly resolved, and companies are held 

 
13 ibid 
14 United Nations Guidelines for Consumer Protection, GA Res 39/248 

(1985). 
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responsible for their actions. The Act is an essential instrument for 
advancing consumer welfare and market trust because it established 
consumer protection organisations like the CCPA and consumer 
redressal commissions. 
(b) Consumer Grievance Redressal Mechanism in the Consumer 
Protection Act, 2019 
Through a multi-tiered system of redress, the customer Protection Act 
of 2019 offers a strong framework for handling customer complaints. 
The purpose of this Act was to protect consumer rights and guarantee 
ethical business operations. It contains clauses for effectively and 
equitably settling conflicts between customers and service providers 
or companies. 
District Consumer Disputes Redressal Commissions (DCDRCs) are 
the first step in the grievance redressal procedure. These are 
established in each district and are in charge of handling complaints 
involving claims under ₹1 crore. Customers have the right to protest 
about unfair business tactics, subpar products or services, or 
contract violations. Consumers can seek resolution at the local level 
through the DCDRC’s easily accessible platform, which guarantees 
that the procedure won’t be difficult or expensive.15 
If the dispute is not resolved at the district level or if the claim exceeds 
₹1 crore, consumers can escalate their complaint to the State 
Consumer Disputes Redressal Commissions (SCDRCs). These 
commissions have jurisdiction over complaints that involve claims 
between ₹1 crore and ₹10 crore. The SCDRC plays a critical role in 
ensuring that consumer rights are protected across larger areas within 
a state. 
For more significant disputes, the National Consumer Disputes 
Redressal Commission (NCDRC) acts as the apex body. It handles 
complaints involving claims above ₹10 crore and also appeals from 
the State level. The NCDRC’s decisions are binding and aim to provide 
finality in cases involving larger or complex consumer grievances.16 
Thus, the Consumer Protection Act, 2019, establishes a 
comprehensive and accessible system for consumers to address 

 
15 Consumer Protection Act, 2019, No. 35 of 2019, § 34, Gazette of India, 

Extraordinary, Pt. II, sec. 1 (Aug. 9, 2019). 
16 N. Madhava Menon, Consumer Protection Law in India 215–230 

(LexisNexis, 2nd edn., 2021). 
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grievances, ensuring justice is delivered at the district, state, and 
national levels. 
(c) Product Liabilities and Penalties under the Consumer 
Protection Act, 2019 
A more effective mechanism for consumer protection is the main goal 
of the Consumer Protection Act, 2019 (CPA 2019), which was passed 
in order to address a number of issues, including product liability and 
to ensure that manufacturers and service providers are held 
responsible for defective goods and services. 
According to the Act, product liability is the duty of a seller, service 
provider, or manufacturer to make up for any damages brought on by 
a subpar good or service. This obligation is expanded to include flaws 
in a product’s packaging, production, or design as well as inadequate 
warnings regarding possible hazards. Any injury to the customer, 
including property damage, physical harm, or even death, must be 
made up for by the maker or seller. This clause is essential for 
protecting the interests of customers and making sure companies 
respect strict guidelines for the quality and safety of their products.17 
There are severe penalties in the event of breach of the provisions 
under the CPA 2019. Sellers, manufacturers, and service providers 
that violate the Act’s requirements risk severe fines and penalties. A 
fine of up to ₹10 lakh for the first offence and up to ₹50 lakh for 
consecutive offences are among the possible penalties. The court 
may also order the offending party to issue recalls in circumstances 
where a product or service is deemed to cause serious harm. Punitive 
damages may also be imposed in certain situations to discourage 
careless behaviour. The Act also gives the consumer forums the 
authority to decide claims and compensate impacted customers.18 
By setting clear guidelines for manufacturers and service providers to 
adhere to and guaranteeing consumers justice in the event of product 
failures or dangerous defects, the measures included under the 
Consumer Protection Act, 2019 offer a strong framework for 
protecting consumer rights. 

 
17 Consumer Protection Act, 2019, § 37 (power to review orders by Consumer 

Commissions). 
18 Lucknow Development Authority v. M.K. Gupta, (1994) 1 SCC 243 

(recognizing the remedial and welfare-oriented nature of consumer fora). 
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(d) E-Commerce and Online Consumer Protection under the 
Consumer Protection Act, 2019 
Protecting consumers’ interests in a variety of industries, including e-
commerce, is the goal of the Consumer Protection Act of 2019. The 
Act offers a thorough legal framework to safeguard consumers’ rights 
and solves the particular difficulties they have in digital transactions, 
given the explosive rise of online purchasing. It guarantees that e-
commerce sites adhere to fair trade standards and take responsibility 
for any dishonest business practices or misleading advertising. 
The establishment of the Central Consumer Protection Authority 
(CCPA), which has the authority to control and oversee unfair trade 
practices in e-commerce, is a key component of the Act. This entails 
making certain that internet vendors provide truthful information 
about their goods, stopping deceptive advertising, and guaranteeing 
the quality and security of the products. Unfair and dishonest online 
business practices, such as those pertaining to data privacy, 
misleading claims, and unauthorised charges, may also be subject to 
CCPA enforcement.19 
Furthermore, the Consumer Protection (E-commerce) Rules, 2020, a 
part of the Act, specifically focuses on online businesses. These rules 
require e-commerce entities to provide clear details about the sellers, 
their products, and the return/refund policies. Online platforms must 
also set up mechanisms for resolving consumer complaints in a 
timely manner. Importantly, e-commerce platforms are obligated to 
verify the authenticity of the goods and services sold and ensure that 
the consumer’s personal data is securely handled. 
The Act also empowers consumers with the right to file complaints 
against faulty or defective products purchased online. Online 
platforms are required to resolve disputes efficiently, either through 
customer service or by referring matters to consumer forums. If 
necessary, the Act allows for the filing of complaints in consumer 
courts, enhancing access to justice for online shoppers. 
In essence, the Consumer Protection Act, 2019, ensures that 
consumers engaging in e-commerce transactions are protected from 

 
19 Ministry of Law & Justice, The Consumer Protection Act, 2019, No. 35 of 

2019, §§ 2(16), 2(42), 94 (India). 
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fraud, exploitation, and unfair practices, thereby fostering a safer 
online shopping environment.20 
(e) Provisions with respect to Unfair Trade Practices and Deceptive 
Advertising 
By combating deceptive advertising and unfair trade practices, the 
Consumer Protection Act of 2019 seeks to protect the interests of 
consumers. It provides a legal framework for customers to pursue 
compensation for any abuse or damage brought about by companies 
using dishonest tactics. Unfair Trade Practices under the Act are 
actions that cause harm to the consumer or mislead them. These 
practices include false claims about the quality, quantity, or grade of 
goods and services, deceptive representations, and the selling of 
goods or services that do not conform to the advertised description. 
For example, if a product is marketed as “organic” but contains 
harmful chemicals, it would be considered an unfair trade practice. 
The Act empowers consumers to file complaints against businesses 
engaged in such practices through Consumer Protection Councils or 
the Consumer Disputes Redressal Commission.21 
Misleading Advertisements are another major area of concern under 
the Act. Any advertisement that falsely claims the attributes of a 
product or service or exaggerates its benefits is prohibited. Such 
advertisements often lure consumers into purchasing goods or 
services that do not meet the promises made in the advertisements. 
A well-known example is misleading weight-loss products claiming 
dramatic results without scientific evidence. Under the Act, 
companies found guilty of misleading advertisements may face 
penalties, and the government can issue orders for the advertisement 
to be withdrawn. The Act also holds celebrities endorsing misleading 
ads accountable, ensuring they do not mislead the public. 
Both unfair trade practices and misleading advertisements 
undermine consumer confidence and can lead to financial and 
physical harm. The Consumer Protection Act, 2019, strengthens 

 
20 Avtar Singh & Anand Singh, Consumer Protection Law 215–230 (Eastern 

Book Co., 3rd edn., 2022). 
21 Raghavan, R., Regulation of E-Commerce Platforms under the Consumer 

Protection Act, 2019, 64 J. Indian L. Inst. 123, 130–145 (2022). 
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mechanisms to monitor and penalize these practices, promoting 
fairness and transparency in business transactions.22 
(f) Penalties for Manufacturers and Service Providers under the 
Consumer Protection Act, 2019 
The 2019 Consumer Protection Act lays out sanctions for service 
providers and manufacturers in order to safeguard customers’ rights 
and deter unfair business practices. These fines are intended to make 
companies responsible for their failure to adhere to the legal 
requirements for quality, safety, and transparency. 
For manufacturers, the Act imposes penalties for defective goods that 
may cause harm or do not meet the specifications promised. If the 
manufacturer fails to rectify the defect or provide a replacement or 
compensation within the prescribed time, they are liable to pay 
penalties. The Act also includes provisions for the imposition of a fine 
or imprisonment for misleading advertisements that mislead 
consumers about a product’s qualities or uses. Manufacturers who 
violate these provisions can face penalties ranging from fines to 
imprisonment, with specific amounts or durations determined based 
on the severity of the violation.23 
Service providers also face penalties under the Act for providing 
services that are deficient, delayed, or fail to meet the standards of 
quality promised. If a service provider is found guilty of negligence, 
fraudulent practices, or unfair trade practices, the consumer is 
entitled to compensation, and the provider may face a fine or 
imprisonment. Additionally, the Act enables the National Consumer 
Disputes Redressal Commission (NCDRC) to impose financial 
penalties on service providers found to be at fault, including the 
requirement to pay compensation for mental anguish, inconvenience, 
or financial losses caused to the consumer. 
The penalties under the Consumer Protection Act, 2019 aim to ensure 
that manufacturers and service providers prioritize consumer 
interests, enhance the accountability of businesses, and foster an 
environment where fair practices are the norm. The penalties also act 

 
22 Pradeep S. Mehta, Consumer Protection in the Digital Economy 67–89 

(CUTS International, 2021). 
23 Central Consumer Protection Authority (CCPA), Guidelines for Prevention 

of Misleading Advertisements and Endorsements, 2022. 
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as a deterrent against future violations and contribute to creating a 
safer and more consumer-friendly marketplace.24 
 
5. Emerging Trends in Consumer Welfare 
Technological developments, shifting consumer expectations, and 
changing regulatory frameworks have all contributed to the major 
changes in the consumer welfare landscape in recent years. 
Consumer welfare has become increasingly complicated and 
multidimensional as the global economy adjusts to digital disruption, 
ecological issues, and increased awareness of privacy and data 
protection. This article examines some of the most significant new 
developments in consumer welfare, including privacy rights, 
sustainability, and technology.25 
(a) Technology and the Rise of Digital Consumerism 
One of the most defining shifts in consumer welfare is the rise of 
digital consumerism. With the widespread adoption of smartphones, 
internet access, and e-commerce platforms, consumers now have 
unprecedented access to goods and services. This has empowered 
them to make more informed choices, compare prices more 
effectively, and access a wider range of products and services from 
global markets. Online reviews, social media recommendations, and 
personalized advertisements have all become essential components 
of the modern consumer experience.26 
Businesses are using cutting-edge technology like artificial 
intelligence (AI) and machine learning (ML) to gain real-time insight 
into the tastes and behaviours of their customers as digital platforms 
continue to rule the market. Businesses may develop customised 
shopping experiences, dynamic pricing structures, and focused 
marketing efforts thanks to these technologies. This promotes a 
competitive market by providing customers with more convenience 
and frequently lower prices.27 

 
24 Shubham Jain, Liability of Online Marketplaces under the Consumer 

Protection Act, 2019, 5 Indian J. Consumer L. 45, 50–62 (2021). 
25 All India Online Vendors Association v. Union of India, W.P. (C) No. 3003 of 
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However, while digital advancements provide significant benefits, 
they also introduce challenges related to market fairness. The 
dominance of tech giants like Amazon, Google, and Facebook raises 
concerns about monopolistic practices and the concentration of 
market power. Smaller businesses may struggle to compete on digital 
platforms due to the high cost of customer acquisition and the 
overwhelming presence of larger competitors. Thus, one of the 
emerging issues in consumer welfare is ensuring that digital markets 
remain competitive and that consumers are not unduly influenced by 
the market power of a few dominant players.28 
(b) Ecological and Moral Consumption 
The increasing focus on sustainability and ethical consumption is 
another significant trend in consumer welfare. Today’s consumers are 
becoming more conscious of how the goods they buy affect society 
and the environment. Many people are trying to find methods to match 
their principles with the things they buy, from the food they eat to the 
clothes they wear. As a result, the “conscious consumer,” a group 
that places a high value on corporate social responsibility, ethical 
labour practices, and environmental sustainability, has emerged.29 
In response, companies are implementing more sustainable 
practices, such as cutting carbon emissions, utilising eco-friendly 
products, and making sure that fair labour standards are followed 
across their supply chains. Businesses that prioritise sustainability in 
their brand identities, such as Tesla, Ben & Jerry’s, and Patagonia, 
appeal to customers who are prepared to spend more for goods that 
are ecologically friendly and sourced ethically. At the same time, 
third-party certification programs and standards like Fair Trade, B 
Corp, and LEED have grown in popularity due to growing concerns 
about sustainability. By assisting customers in making knowledgeable 
decisions on the sustainability of the goods they buy, these 
certificates promote more market transparency.30 
However, the shift toward ethical consumerism also brings 
challenges in ensuring that claims of sustainability and ethical 
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practices are genuinely reflected in business operations. There is an 
increasing demand for robust oversight and accountability to prevent 
“greenwashing,” a term used to describe companies that make 
misleading or false claims about their environmental or social impact. 
This trend highlights the need for stricter regulations and enforcement 
to protect consumers from deceptive marketing and to ensure that 
companies are held accountable for their claims.31 
(c) Privacy and Data Protection 
Consumers’ top worries now are privacy and data protection as digital 
commerce keeps growing. Companies are gathering, storing, and 
analysing customer personal data in previously unthinkable ways in 
an increasingly linked world. Every element of a customer’s digital 
footprint is being recorded, frequently without their express 
knowledge or agreement, from social media interactions to online 
transactions.32 Data breaches, cyberattacks, and unauthorised data 
sharing have all raised concerns about the safety of consumer 
information; for instance, high-profile data breaches involving 
companies like Facebook and Equifax have exposed the weaknesses 
in data security practices, putting consumers at risk of identity theft 
and fraud. The expansion of the use of personal data has created new 
challenges for consumer welfare, especially in the areas of privacy, 
security, and informed consent. 
Governments everywhere are enforcing stricter privacy laws in 
response to these worries. One of the most prominent instances of a 
comprehensive data protection law that aims to offer customers more 
control over their personal information is the General Data Protection 
Regulation (GDPR) of the European Union. The GDPR specifies that 
consumers have the right to view, update, and remove their personal 
data and that companies must have express consent before 
collecting it.33 
Similar to this, there is rising support in the US for more robust state 
and federal privacy protections. To safeguard consumers’ rights with 
regard to their personal data, states like California have enacted their 

 
31 Tim Jackson, Prosperity without Growth: Economics for a Finite Planet 45–

68 (Earthscan 2009). 
32 Justice K.S. Puttaswamy (Retd.) v. Union of India, (2017) 10 SCC 1 (India). 
33 Srikrishna B.N., Report of the Committee of Experts on a Data Protection 

Framework for India (Ministry of Electronics & Information Technology, 
Govt. of India, 2018). 



Review of the Consumer Protection Act, 2019 … Chatterjee & Singh 

CUKLR Vol. 5 (2025)  52 

own data privacy laws, such as the California Consumer Privacy Act 
(CCPA). The United States still lacks a unified federal framework, 
though, and as a result, privacy laws are dispersed around the nation. 
(d) Health and Wellness Consumerism 
In addition to digital and ethical considerations, health and wellness 
have become central to the modern consumer’s decision-making 
process. Consumers today are more health-conscious than ever 
before, seeking products that promote physical and mental well-
being. This trend is reflected in the growing popularity of organic 
foods, plant-based diets, fitness trackers, mental health apps, and 
wellness-oriented services.34 
The COVID-19 pandemic accelerated this shift, with more people 
becoming aware of the importance of maintaining a healthy lifestyle. 
Consumers are now more focused on products that contribute to their 
overall health, such as nutritious foods, supplements, and fitness 
equipment. Mental health has also gained attention, with consumers 
increasingly seeking products and services that support their 
psychological well-being, from meditation apps to therapy platforms. 
As a result, companies in the health and wellness sector are 
capitalizing on this trend by offering products and services that cater 
to a more holistic view of health. This includes not only traditional 
health products but also lifestyle and self-care offerings designed to 
enhance both physical and mental well-being.35However, the growth 
of the health and wellness industry has also led to concerns about 
misinformation and the marketing of unverified or ineffective 
products. There are calls for greater regulation in this sector to protect 
consumers from false claims and ensure that products marketed as 
health-enhancing are supported by scientific evidence. 
New developments in consumer welfare are influencing how 
companies function and how customers make decisions. Changes in 
the marketplace are being driven by a number of factors, including the 
expansion of digital consumerism, sustainability, privacy concerns, 
and an increased emphasis on health and wellbeing. Even though 
these trends have many positive effects, such easier access to 
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information, commodities, and services, they also present significant 
problems, especially in the areas of accountability, transparency, and 
justice. Governments, corporations, and consumers must 
collaborate as the world changes to safeguard and improve consumer 
welfare in a global economy that is becoming more intricate and 
interwoven.36 
 
6. Challenges in Enforcement of Consumer Welfare Laws 
Enforcement of consumer welfare laws is a critical component of 
ensuring fair practices in markets, protecting consumers from 
exploitation, and fostering trust in the marketplace. However, 
achieving effective enforcement is fraught with numerous challenges 
that undermine the goals of consumer protection. These challenges 
arise from various factors, including legal, economic, political, and 
social elements, and often hinder the smooth implementation of 
consumer welfare policies. Below, we examine the key challenges 
that affect the enforcement of consumer welfare laws. 
(a) Complexity of Consumer Protection Laws 
One of the primary challenges in the enforcement of consumer 
welfare laws is the complexity and breadth of these regulations. 
Consumer protection laws often span multiple areas, including 
product safety, fraud prevention, deceptive advertising, data 
protection, and fair business practices. This broad scope requires 
regulatory bodies to have extensive resources and expertise to 
monitor compliance and address violations. Additionally, the laws 
themselves may be highly technical or ambiguous, which complicates 
enforcement efforts. In many cases, the language used in consumer 
protection laws is difficult for ordinary consumers to understand, 
making it hard for them to identify violations or seek redress. This 
complexity often results in inconsistent enforcement and varying 
interpretations of the law across different jurisdictions.37 
(b) Lack of Consumer Awareness 
Another significant barrier to effective enforcement is the lack of 
awareness among consumers regarding their rights and available 
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protections. Many consumers are unaware of the specific laws that 
protect them or how to effectively assert these rights. Without this 
knowledge, consumers may not recognize when they have been 
wronged, or they may feel powerless to take legal action. 
Furthermore, the lack of consumer education about the processes for 
filing complaints or reporting violations resulted in many instances of 
exploitation go unreported. This is especially problematic in 
developing regions where access to information and legal resources 
is often limited. Without consumer awareness, enforcement agencies 
struggle to track violations and enforce the laws properly.38 
(c) Insufficient Resources and Funding 
Regulatory agencies tasked with enforcing consumer welfare laws 
often face severe budgetary constraints. These agencies may be 
understaffed, with limited resources to investigate and prosecute 
violations effectively. The lack of sufficient funding and personnel can 
delay investigations, reduce the scope of enforcement actions, and 
prevent timely responses to consumer complaints. Moreover, 
resource constraints may force enforcement bodies to prioritize 
certain cases over others, leaving many consumers without recourse 
for less obvious or widespread violations. In some cases, agencies 
may be forced to rely on voluntary compliance from businesses, 
which can be insufficient to deter wrongdoing.39 
(d) Fragmentation of Enforcement Mechanisms 
In many countries, consumer protection is divided among several 
government agencies, each with its own mandate and jurisdiction. 
This fragmentation of enforcement mechanisms can lead to 
inefficiencies and confusion. For example, one agency may handle 
product safety, while another may be responsible for advertising 
practices or financial transactions. This division can create 
jurisdictional overlaps or gaps, where no single agency is responsible 
for overseeing a particular issue. Coordination between agencies can 
also be challenging, and different interpretations of the law may lead 
to inconsistent enforcement actions. In some cases, regulatory 
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bodies may even work at cross-purposes, hindering the effectiveness 
of consumer welfare law enforcement. 
(e) Influence of Powerful Corporate Interests 
Large corporations and industries with significant economic influence 
often have the resources to challenge enforcement actions or to lobby 
for favorable regulations. These powerful players may undermine the 
enforcement of consumer welfare laws by using their political 
connections, funding advocacy groups, or applying pressure on 
regulatory agencies. This influence can result in weaker regulations, 
delayed enforcement, or the complete abandonment of certain 
consumer protection measures.40 
The presence of corporate lobbying can create a regulatory 
environment where the interests of consumers are sidelined in favor 
of those who can afford to shape the legal framework. Additionally, 
businesses may engage in legal loopholes or exploit technicalities to 
avoid the consequences of violations, making it harder for 
enforcement agencies to hold them accountable. 
(f) Globalization and Cross-Border Issues 
In the era of globalization, many businesses operate across multiple 
countries and jurisdictions. This creates significant challenges for the 
enforcement of consumer welfare laws, as different countries may 
have varying standards of protection, enforcement mechanisms, and 
legal frameworks. Cross-border issues, such as international e-
commerce or multinational corporations, complicate enforcement 
efforts, particularly when a violation occurs in one country but the 
company involved is based elsewhere. In such cases, consumer 
protection laws may not be easily enforceable due to the lack of 
international cooperation or the difficulty in identifying the 
responsible parties. The global nature of modern commerce means 
that even when violations are detected, bringing perpetrators to 
justice can be a lengthy and complex process. 
(g) Digital Economy and Data Privacy 
Enforcing consumer welfare rules has become more difficult as a 
result of the growth of the digital economy, especially when it comes 
to online transactions and data privacy. Concerns about online fraud, 
data breaches, and unfavourable terms of service have increased in 
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frequency as more customers engage with businesses through digital 
channels. As consumer protection regulations cannot keep up with 
the rapid speed of technology progress, customers are left vulnerable 
to new forms of exploitation. The global nature of internet transactions 
can make enforcement difficult, and many digital enterprises operate 
in a quickly evolving environment with little regulatory control. 
Additionally, the complexity of data privacy laws, particularly in cross-
border contexts, makes it difficult to protect consumers effectively. 
The increasing use of algorithms and artificial intelligence in 
marketing and sales can also lead to consumer manipulation, further 
complicating enforcement. 
(h) Judicial and Legal System Challenges 
Even when consumer welfare laws are violated, the legal system may 
be slow to respond or ill-equipped to handle the influx of cases. The 
judiciary may face a backlog of cases, resulting in delayed trials and 
justice. Moreover, the legal costs associated with pursuing consumer 
rights, especially in class-action lawsuits, can be prohibitively high, 
preventing many consumers from seeking redress. Legal battles can 
also be prolonged, with businesses using their financial resources to 
drag out litigation, making it difficult for consumers to attain timely 
compensation. The complexity of legal procedures and the burden of 
proof can also discourage consumers from taking action, leading to 
fewer cases being brought to court. 
 
(i) Political and Ideological Challenges 
Political ideologies and shifting government priorities can also play a 
role in the enforcement of consumer welfare laws. In some cases, 
governments may prioritize economic growth or business interests 
over consumer protection, leading to a weakening of enforcement 
mechanisms. Political pressures can also result in inconsistent 
application of the law, with some administrations being more lenient 
towards businesses or industries that have significant political 
influence. The political climate can influence the allocation of 
resources to consumer protection agencies and the overall 
commitment to consumer welfare, with changing administrations 
potentially leading to a reversal of policies or enforcement practices. 
The challenges in enforcing consumer welfare laws are multifaceted 
and stem from a range of factors, including legal complexity, resource 
constraints, lack of consumer awareness, and political influences. 
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Addressing these challenges requires coordinated efforts from 
governments, regulatory agencies, businesses, and consumers 
themselves. It necessitates the development of clearer, more 
accessible laws, increased public awareness of consumer rights, 
better resource allocation to enforcement agencies, and stronger 
international cooperation in dealing with cross-border issues. 
Overcoming these hurdles is crucial to ensuring that consumer 
welfare laws fulfill their purpose of protecting consumers from 
exploitation and fostering a fairer, more transparent marketplace.41 
 
7. Comparative Analysis of Consumer Welfare Laws: India v. Global 
Practices 
In order to protect the rights and interests of consumers, consumer 
welfare laws are an essential component of legal systems around the 
world. These rules include anything from fair trade practices and 
consumer privacy protection to product safety. However, there are 
notable regional differences in the development and application of 
consumer welfare legislation. Comparing Indian and international 
consumer welfare laws, this article looks at important topics such as 
consumer rights, dispute settlement, protection measures, and the 
function of regulatory organisations.42 
(a) Consumer Rights: India v. Global 
The Consumer Protection Act, 2019, which replaced the previous 
Consumer Protection Act, 1986, is the main law protecting consumer 
rights in India. The Act establishes a thorough framework for 
consumer protection, emphasising the development of consumer 
rights and efficient dispute resolution procedures. It encompasses 
the rights to knowledge, safety, choice, and hearing. Given the 
increase in online transactions and the necessity of safeguarding 
consumers in the digital realm, one of the main features of the new 
Act is the addition of digital consumer protection.43Consumer rights 
are similarly protected in a variety of ways around the world. In the 
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United States, consumer credit information is protected and product 
safety is guaranteed under the Fair Credit Reporting Act of 1970 and 
the Consumer Product Safety Act of 1972. The European Union 
Consumer Protection Cooperation (CPC) Network, which 
collaborates among member states to standardise consumer 
regulations, represents a more integrated approach from the 
European Union. Consumers’ rights to clear information, protection 
from unfair contract conditions, and rights with regard to distance 
marketing are further highlighted in the EUROPEAN UNION Consumer 
Rights Directive (2011).44 
While the US and the European Union have long had laws addressing 
concerns like e-commerce, data privacy, and cross-border consumer 
protection, India has just lately expanded its implementation of digital 
consumer protection, even though both countries acknowledge 
fundamental consumer rights. 
(b) Regulatory Bodies and Enforcement Mechanisms 
The Central Consumer Protection Authority (CCPA), which oversees 
the enforcement of consumer welfare laws in India, has the authority 
to take legal action against deceptive advertising, unfair trade 
practices, and abuses of consumer rights. A three-tiered system of 
consumer redress is provided by the District Consumer Forums and 
the National Consumer complaints Redressal Commission (NCDRC), 
which act as quasi-judicial entities to decide complaints. In order to 
improve consumer participation and assist in resolving grievances, 
the government has also set up a number of online portals. 
Although they differ, regulatory agencies and enforcement systems 
around the world are usually strong. One important organisation in the 
US is the Federal Trade Commission (FTC), which has the authority to 
enforce consumer protection laws, including those that prohibit 
unfair or misleading business practices. Another important 
organisation that regulates financial institutions and safeguards 
customers in the financial industry is the Consumer Financial 
Protection Bureau (CFPB). National consumer protection authorities 
and the European Union Consumer Organisation work together to 
implement and enforce regulations in the EUROPEAN UNION. 
Additionally, with an emphasis on guaranteeing equitable treatment 
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in both physical and digital marketplaces, the Organisation for 
Economic Co-operation and Development (OECD) has created best 
practices and recommendations for consumer protection among its 
member states.45 
A significant difference between India and global practices is the 
relatively nascent state of enforcement mechanisms in India. 
Although the CCPA and NCDRC have made strides in consumer 
protection, the legal system remains somewhat slow, and the 
processes can be cumbersome, leading to delays in resolution. In 
contrast, agencies in the US and European Union, while facing their 
own challenges, benefit from a longer history of consumer protection 
enforcement and generally have more resources and greater efficacy 
in dealing with violations. 
(c) Defence Against Injustice in Trade 
Consumer protection laws focus on unfair trade practices, which 
include selling dangerous products, deceptive advertising, and other 
unfair business activities. Provisions against unfair trading practices 
are found in India’s Consumer Protection Act, 2019, which forbids 
fraud, subpar goods, and fraudulent advertising. Additionally, the Act 
gives consumers the ability to protest about deceptive advertising, 
and those who violate it may face fines and other sanctions.46 In 
comparison, the US and the European Union have extensive laws 
designed to protect against unfair trade practices. In the US, the 
Lanham Act governs false advertising, while the Truth in Advertising 
Act enforces the prohibition of deceptive marketing. Additionally, the 
Consumer Financial Protection Bureau (CFPB) ensures fairness in the 
financial industry, particularly protecting consumers from predatory 
lending practices. The European Union also employs strict rules under 
the Unfair Commercial Practices Directive (2005), which prohibits 
misleading actions, aggressive sales techniques, and false 
advertising across member states. The focus in both regions is not 
only on the seller but also on the role of digital platforms in 
perpetuating such practices. 
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India’s laws are evolving to address new consumer challenges like 
digital fraud and e-commerce-related issues. However, the regulatory 
infrastructure in India is still catching up with global standards, 
particularly in terms of monitoring and controlling digital marketing 
and online consumer protection. 
 
(d) Consumer Dispute Resolution: India v. Global Models 
One of the fundamental components of consumer protection is an 
effective and accessible dispute resolution mechanism. In India, 
consumers can approach the Consumer Forums at district, state, and 
national levels. The Online Consumer Mediation Center launched in 
2020 is a step towards modernizing the dispute resolution process, 
making it more accessible to consumers across the country. 
Alternative dispute resolution (ADR) procedures are more developed 
worldwide, especially in the US and the European Union. In the US, the 
Federal Arbitration Act encourages arbitration for consumer disputes 
since it is frequently quicker and less expensive than going to court. 
Consumers in the European Union can get guidance and support in 
cross-border issues from European Consumer Centres (ECCs). 
Additionally, the European Union has made investments in Consumer 
ADR, which allows customers to use out-of-court procedures to settle 
disputes with merchants. The effectiveness and accessibility of these 
mechanisms, which guarantee that even customers in isolated or 
underprivileged areas can seek redress, are what make them 
successful.47 
India has made efforts to enhance consumer dispute resolution but 
faces challenges related to the burden of cases, the complexity of 
legal processes, and a lack of widespread awareness about the 
available mechanisms. This has led to a backlog of cases and 
dissatisfaction among consumers who face delays. 
(e) Digital Consumer Protection: India v. Global Standards 
The growth of digital services and e-commerce has presented new 
difficulties for consumer welfare regulations. With provisions in the 
Personal Data Protection Bill, 2019 and the Consumer Protection (E-
Commerce) Rules, 2020, India has taken important steps to protect 
consumers online. These rules cover topics including internet fraud, 
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data privacy, and product legitimacy. However, compliance remains 
problematic due to the rapid proliferation of digital platforms and 
inadequate resources for monitoring.48 
With the General Data Protection Regulation (GDPR) as the 
cornerstone of its strategy, the European Union has been leading the 
way globally in protecting digital consumers. In addition to offering 
strong privacy protection, the GDPR gives customers rights including 
data portability and the right to be forgotten. By regulating major 
online platforms and guaranteeing fairness and transparency, the 
European Union also protects consumers in digital markets through 
the Digital Markets Act (DMA) and Digital Services Act (DSA). The FTC 
oversees consumer protection in the digital sphere in the United 
States, addressing concerns such data security breaches, online 
fraud, and privacy violations49. 
India’s laws are progressing, but they are still in the process of 
addressing all aspects of digital consumer protection, particularly in 
the context of data breaches and online transactions. Global 
jurisdictions, particularly the European Union, have developed more 
comprehensive frameworks for digital consumer protection. 
Consumer welfare laws in India are progressing toward international 
standards, but significant gaps remain in terms of enforcement, 
digital protection, and awareness. While India has made strides in 
modernizing consumer laws, particularly with the Consumer 
Protection Act, 2019, and digital safeguards, it still lags behind regions 
like the European Union and the US, where consumer protection 
frameworks are more robust and comprehensive. As India continues 
to adapt to new challenges in the digital and globalized marketplace, 
there is a need for more investment in regulatory agencies, faster 
dispute resolution, and stronger enforcement mechanisms to ensure 
that consumer rights are adequately protected. Globally, the focus is 
increasingly shifting toward comprehensive digital consumer 
protection, an area where India has room for significant growth. 
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8. Conclusion and Recommendations 
The Consumer Protection Act, 2019, marks a significant step toward 
strengthening consumer rights in India by incorporating provisions 
that align with international best practices. The law has introduced 
enhanced consumer rights, product liability, and stricter penalties for 
unfair trade practices, drawing inspiration from frameworks in 
countries such as the United States, the United Kingdom, and the 
European Union. These jurisdictions emphasize strong enforcement 
mechanisms, alternative dispute resolution, and digital consumer 
protection—elements that India has adopted to varying degrees. 
However, implementation challenges remain, particularly in ensuring 
speedy redressal and widespread consumer awareness. 
A key lesson from global experiences is the importance of robust 
enforcement agencies with adequate resources. Countries like the UK 
have empowered regulatory bodies that proactively address 
violations, while the US has stringent penalties and class action suits 
to deter unfair practices. India must ensure that consumer forums and 
regulatory authorities are well-equipped, both in terms of 
infrastructure and legal expertise, to handle increasing consumer 
disputes efficiently. 
Moreover, the emergence of e-commerce and digital transactions 
necessitates a dynamic regulatory approach. The European Union’s 
consumer protection framework emphasizes digital rights, data 
protection, and online dispute resolution. India should strengthen its 
digital consumer protection measures by adopting a more 
comprehensive data privacy law and ensuring that online platforms 
adhere to strict consumer safety norms. 
To enhance the effectiveness of the Consumer Protection Act, 2019, 
the following recommendations are proposed: 
• The Central Consumer Protection Authority (CCPA) should be 

given greater autonomy and resources to ensure proactive 
enforcement of consumer rights. 

• The Consumer Protection Act, 2019 (CPA) of India modernizes 
consumer rights and provides mechanisms for redressal in line 
with international best practices. Lessons from global 
jurisdictions highlight key areas where its implementation can be 
strengthened. 

• Alternative dispute resolution (ADR) mechanisms, such as 
mediation and arbitration, have been successfully integrated into 
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consumer protection laws in countries like the United States and 
the European Union. India’s inclusion of mediation as a dispute 
resolution mechanism in the CPA 2019 is a step in the right 
direction, but ensuring its efficiency requires clear guidelines and 
trained professionals. 

• Strict product liability and e-commerce regulations, inspired by 
laws in the United Kingdom and Australia, are critical in protecting 
consumers from misleading advertisements and defective 
products. India’s CPA 2019 introduces liability for online 
platforms, but its enforcement remains a challenge, requiring 
greater regulatory oversight. 

• Finally, stronger enforcement mechanisms are evident in 
jurisdictions like Canada and Germany, where consumer rights 
agencies actively monitor and penalize violators. India must 
ensure that its Central Consumer Protection Authority (CCPA) 
has adequate resources and authority for effective enforcement. 

By learning from these global practices, India can further enhance 
consumer rights and ensure robust protection under the CPA 2019. 
 


